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ABSTRACT
This research was conducted at the University of Muhammadiyah Surakarta,
which aims to analyze the influence of rent against interest Buy, analyze the effect
of packaging on the Interests Buy. Analyzing the influence of price on the Interests
Buy.
This study uses the survey design, the research took samples from a
population and using questionnaires. The samples used were 100 students at the
University of Muhammadiyah Surakarta. Methods of data collection in this study
used a questionnaire to students. The analytical tool used in the research is to test
the instrument, the classical assumption test, data analysis (Multiple Linear
Regression Analysis, t-test, F and coefficient of determination (R ²).
The results of data analysis can be obtained influences of rent positively
and significantly to the mineral water brand Interests Buy LE MINERAL There
Packaging influence positively and significantly to the mineral water brand
Interests Buy LE MINERAL And the influences of the price of the Interests Buy LE
MINERAL mineral water. There is the influence of Advertising, Packaging and
Pricing simultaneously towards Interests Buy LE MINERAL mineral water brand.
Keywords: Advertising, Packaging, Price, Request Buy
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ABSTRAKSI
Penelitian ini dilakukan di Universitas Muhammadiyah Surakarta, yang
bertujuan untuk menganalisis pengaruh Iklan terhadap Minat Beli, Menganalisis
pengaruh Kemasan terhadap Minat Beli. Menganalisis pengaruh Harga terhadap
Minat Beli.
Penelitian ini menggunakan desain survey, yaitu penelitian yang
mengambil sampel dari suatu populasi dan menggunakan kuesioner. Sampel yang
digunakan adalah 100 mahasiswa Universitas Muhammadiyah Surakarta. Metode
pengumpulan data dalam penelitian ini menggunakan kuesioner kepada
mahasiswa. Alat analisis yang digunakan dalam penelitian adalah uji instrumen,
uji asumsi  klasik, analisis data (Analisis Regresi Linier Berganda, uji t, uji F dan
Koefisien Determinasi (R²).
Hasil analisis data dapat diperoleh Terdapat pengaruh Iklan secara positif
dan signifikan terhadap Minat Beli air mineral merek LE MINERALE, Terdapat
pengaruh Kemasan secara positif dan signifikan terhadap Minat Beli air mineral
merek LE MINERALE dan Terdapat pengaruh Harga secara positif dan signifikan
terhadap Minat Beli air mineral merek LE MINERALE. Terdapat pengaruh Iklan,
Kemasan dan Harga secara simultan terhadap Minat Beli air mineral merek LE
MINERALE.
Kata Kunci: Iklan, Kemasan, Harga, Minta Beli
